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                                                                  Abstract 

 Many companies still have difficulties in facing the 'sustainability agenda', 
enterprise social and social accounting in providing solutions for measuring, calculating 
and reporting both financial and economic performance. Social accounting is related to 
the development of a measurement system to monitor social performance. The 
purpose of this study is to establish indicators and constructs of social accounting by 
identifying social activities grouped into the social contribution and social capital. 

The population in this research were 120 small medium enterprise in the 
Central Java province which is administered by purposive sampling technique. It is 
obtained a sample of 84 small, medium enterprises. Then, the data are analyzed by 
using factor analysis in order to establish and construct appropriate indicators 
for social accounting. 

The findings show that 6 selected indicators with two constructs of social 
accounting. Two constructs with the respective variables as follows: social contribution 
with three indicators and social capital with three indicators.  
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